Highly-Defined:
The egta New Media conference

Day 1: Wednesday 24" March

Television in a new decade: opportunities for audiences, broadcasters and advertisers
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Venue : Marivaux Congress & Seminar Centre
98 Boulevard Adolphe Max, 1000 Brussels

Welcome - egta

Keynote speech
Erik Portier, Country Manager, Google Belgium

Defining the new media: an insight into tomorrow’s opportunities for viewers and advertisers
Stéphane Coruble, New Business Operations Director, RTL (Belgium)

Television and Internet - a marriage made in Heaven: how can broadcasters strengthen their
position by integrating these mediums
- Consumer, advertiser and broadcaster perspective
- Case study: Formula 1 in a new decade
Heikki Rotko, Executive Vice President - Deputy Chief Executive Officer, MTV Oy
(Finland)

Mobile for a new generation
Pekka Somerto, Vice President. Brand & Marketing Portfolio, Nokia

Coffee break

IPTV: A world success story
Jean-Charles de Keyser, CEO Belgacom Skynet & Vice President IMU/ Belgacormn TV

Producing original video entertainment for the web
Richard Vargas, Senior Vice President, Development & Production, FMX
(FremantleMedia)

New online video advertising formats: differentiating awareness by different players
Alexander Duphorn, Director Marketing & Operations, SevenOne Media (Germany)

New technological frontiers of television:
Editorial and advertising technology in 3D and 4K definition
Paolo Lutteri Sipra, Centro Studi Media
Luigi Rocchi, Rai, Director Technology Strategy
Alberto Morello, Rai, Director Innovation and Technological Research Centre

association of
television and radio
sales houses

Cocktails and a practical demonstration of 3D and 4K definition



