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DAY 01 - JOINT SESSION
OHEI RN MO OPENING SESSION OF THE CEOs AND TOP EXECs' SUMMIT

Welcome by the hosts
Frank Volmer, Managing Director, Ster & President, Screenforce Netherlands
Joris van der Pol, Managing Director OMS, Talpa Media Solutions & President, RAB Ndl

Setting the stage: Becoming the Masters of our own Destiny
Laurent Bliaut, President, egta & Deputy General Director, Marketing and R&D Company, TF1
PUB

Understanding the societal and media trends that are impacting our industry

Exploring the impact of recent trends as the broadcast industry adapts to a fast-transforming digital media
landscape, post-covid

Dan Calladine, Head of Media Futures, Carat Global Management

(NI RN VAV SN SESSION 02

Evolving Expectations
Insights into changing mentalities, greater diversity, equality, sustainability and inclusion as the key pillars of modern
advertising.

Inclusion & Diversity
How diversity and inclusion can improve business results by demonstrating a reflection of society.
Nathalie Lam, Head of Global Sponsorship, Inclusion & Diversity Ambassador, Philips

Feeling Seen
How diverse advertising unites us and what media can do about it.
Chris Goldson, Director of Commercial Marketing and Pitch Development, ITV

Media for Good

Scaling green solutions, promoting climate neutral advertising and reaching climate neutrality in the ad
market with the Media4Planet initiative.

Peter Christmann, Founder & CEO, Media4Planet

A green GRP

Climate neutrality in the advertising market: The Green GRP as a model to calculate the carbon footprint of
an advertising campaign and enabler for brands to offset their campaigns.

Andrea Malgara, Managing Partner, MediaPlus Group




(IPHCTORE RN I SESSION 03

Evolving to a vibrant and sustainable post-Covid media landscape

Addressing the ills of the TV and radio advertising industry: can a mix of greater short-term broadcaster
flexibility and the longer-term evolution of trading models be the solution?

Gill Hind, Chief Operating Officer, Enders Analysis

13:15 = 14:30 | NETWORKING LUNCH

14:30 - 16:00 SESSION 04

Evolving towards a new TV and radio model through transformation, innovation and revenue diversification
Learnings from the seismic technological and philosophical shift across the advertising industry

The transformation of our audio business models and disrupting ‘ourselves’ for future growth
Abby Carvosso, Director of Commercial Transformation, Bauer Media Audio UK

Growing audio revenues in the Netherlands through cooperation
Joris van der Pol, Managing Director OMS, Talpa Media Solutions & President, RAB Netherlands

Adopting a digital first strategy and decreasing a company'’s reliance on advertising
Verica Djurdjevic, Chief Revenue Officer, Channel &

16:00 - 16:30 COFFEE BREAK

(CHEIOE RN VAY Yol SESSION 05

Evolving your programming strategy to adapt to a multiscreen environment
Senior speakers to be announced shortly

Evolving the ecosystem — the advertiser’s point of view
Insights into brands’ expectations and the ecosystem of advertisers, agencies and sales houses.
Beatrice Lindvall, Director of Global Media & Digital, Jacobs Douwe Egberts

-




DAY 02 - TU SESSION
CETYA R EFEY SESSION 01

Evolving TV in the Netherlands
Michel van der Voort, Director, Screenforce Netherlands

The need of a private media company to reach different audiences, new advertisers and sources of revenue
Insights into SVOD premium content environments, approaches to diversifying revenues, and making TV
(video) easier to buy through automation, simplification and unification.

Cristina Vaz Tomé, Chief Revenue Officer, Impresa Group

How United Media's technology-first approach drives business outcomes

The strategic significance of innovation, ad tech, addressable and data-driven ad products in a
broadcaster's portfolio.

Aleksa Radonjic, Head of Sales, VIDA, United Media

OpenlD: Resolving linear and digital audiences through a common identity framework for TV

How to offering brands cross-screen and person-level insights across the massive scale and reach of TV
advertising.

Sean Cunningham, CEO and President, Video Advertising Bureau

10:30 - 11:00 COFFEE BREAK

RO RN RSN SESSION 03

Advancing advertising technology
Adopting the right adtech stack for an accelerated automation as well as for greater simplification in our industry

Innovation at NBCU: A deep dive into One Platform

A vision to become a global advertising platform by truly transforming the way TV is bought across multiple
platforms and answer clients’ complex needs.

Krishan Bhatia, President & Chief Business Officer, Digital Strategy & Development, NBCUniversal

Proposing a consolidated tech alternative to international giants’ tools

How broadcasters can protect their business by building and controlling an independent solution for the tech &
data value chain.

Matthias Dang, Co-Chief Executive Officer, RTL Deutschland




