


listen to at least 
1 hour of podcasts per week.

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Romania
Sweden

Spain
Ireland

Hungary
USA

Slovakia
Poland

Bulgaria
Czech Republic

Switzerland
Denmark

Turkey
Austria

Portugal
Canada
Greece

Italy
Croatia

Germany
Finland

Great Britain
Netherlands

France
Belgium

Global Average (49 markets)

% Podcast Listening

% Podcast Listening

T h e  c h a r t  h i g h l i g h ts  t h e  s h a r e  o f  r e g u l a r  p o d c a s t  l i s t e n e r s  —  d e f i n e d  a s  t h o s e  w h o  l i s t e n  
f o r  o n e  o r  m o r e  h o u rs  e a c h  w e e k  —  i n  e a c h  s u r v e y ed  m a r k e t .  
S o u r c e :  Y o u G o v  G l o b a l  P r o f i l e s



Top funnel effectiveness across podcasts

Podcast brand lift benchmarks

Brand Awareness
+10 PTS

Information seeking
+8 PTS

Purchase intent
+6 PTS

Recommendation
+6 PTS

S o u r c e :  N i e l s e n  P o d c a s t  B r a n d  I m p a c t  N o r m s  D a t a b a s e ,  Q 2  2 0 2 5  



S o u r c e :  N i e l s e n  P o d c a s t  B r a n d  I m p a c t  N o r m s  D a t a b a s e ,  Q 2  2 0 2 5  

Podcast ad exposures result in a 10-point lift in 
awareness, on average. 66% of those exposed felt the 
brand was a good fit. 

RECALL BRAND FIT HOST RATING

INTENT TO SEEK OVERALL RATING INTENT TO SHARE

70% 66% 64%

62% 59% 53%



Source: Acast | Podcast Pulse 2024, 
Edison Research. Monthly podcast listeners



Source: Acast | Podcast Pulse 2024, Edison Research. Monthly podcast listeners



have discover ed 
new brands or  
products  whi le  
l i s tening to  
podcasts

pay attent ion to  
brands that  sponsor  or  
co l laborate  with  their  
favour i te  podcast  
show or  host

prefer  brands  that  
share  the same 
va lues  
as  podcast  shows 
or  hosts  they l ike

are  more l ike ly  to  
purchase a  product  
i f  i t  i s  promoted by a  
podcast  show or  
host  they l ike

Source: Edison Research - Gen Z Audio Study Q4 2024

Base: US population 13-24, 
Listened to/watched podcast in the last month

% saying “strongly” or “somewhat” agree



YouTube Spotify Apple Podcast

Source: Edison Podcast Metrics Q4 2024

YouTube is now the #1 podcast platform — but here’s the 
twist...

Service Used Most Often to Listen to Podcasts

% of U.S. Weekly Podcast Listeners 13+ use each service most for podcasts



. . .nearly 
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% of podcasts consumed by watching video, per platform
% of monthly podcast consumers

Source: Sounds Profitable, The Podcast Landscape 2025

47% mostly listen 69% mostly listen



Taylor Swift ’s  appearance on New Heights with Travis Kelce 
broke the Guinness World Record with 1 .3 mil l ion concurrent 
YouTube viewers  — sending the show soaring. 

 Per-episode downloads jumped 8× to 3.2 mil l ion
 Monthly downloads cl imbed 6× to 31.8 mil l ion 
 The episode has now racked up over 22 mil l ion total  views, 

proving podcasts can create global cultural moment . 

Source: Guinness World Records, NBC News



Hungry 
for 
more?
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