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PROGRAMME OVERVIEW

Venue:
Corendon Amsterdam Schiphol Airport
[Schipholweg 275 - 1171 PK Badhoevedorp]

DAY 01: 7 OCTOBER [WED]

14:30-18:30
Al TECH FAIR [TV +Audio]

Rooms 4-7 [1°t floor]
View full programme p

19:30

NETWORKING DINNER
Mondi Skybar [9t" floor]

DAY 02: 8 OCTOBER [THU]

08:30-09:00
WELCOME COFFEE

09:00-12:50 09:00-12:55

TV SESSION AUDIO SESSION
Rooms 4-7 [1°t floor] Rooms 2-3 [1°t floor]

View full programme p View full programme »

12:50-14:00
NETWORKING LUNCH

14:00-16:30 14:05-16:30
TV SESSION AUDIO SESSION
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https://cli.re/2026-ms-agenda-tv

DAY 01: 7 OCTOBER [WED PM]

Al TECH FAIR SESSION

SETTING THE STAGE

» Welcome & introduction by egta

i

P Keynote - The Al opportunity for TV & Audio companies: growth, investment & partnerships
Navigating the Al ecosystem powering the next generation of media innovation: how TV and audio
companies can accelerate growth through strategic Al investments, partnerships, and collaboration with
innovative technology providers and emerging companies.

Paulina Kott, Senior Lead - Ad Tech, egta

>egta

Yuri Loburets
Strategic Advisor GTM & Partnerships, Al Commercialization

LD E:H-T N INNOVATION SHOWCASE: Al-powered tech solutions as a revenue driver

Spotwise monitors radio, TV and podcast advertising in real time. Its Al agents automate tasks
traditionally done manually, fromm market research and pitch preparation to agency tracking and
prospecting. Simply describe the outcome you need, and the system runs the entire workflow —
identifying new advertisers on competitor stations, scoring opportunities, finding decision-makers,
drafting outreach and syncing everything to CRM.

https:/www.spotwise.ai/

Roberts Levics, Co-Founder & CEO, Spotwise
@ Spotwise.al

Teknalab is the company behind AIYA, an Agentic Media Trading infrastructure that connects buyers
and broadcasters through Al agents fluent in the open protocols MCP and AdCP. Broadcasters open
their inventory in a single integration, keep their existing tools untouched, and see only qualified
demand reach them. Their rules apply automatically, and the final decision always remains theirs. AIYA
runs white-label and comes with media support and Al consulting, and it has already proven itself on
the first Al-piloted TV campaign in France.

https:/www.teknalab.ai/

Mohamed Laaouissi, CEO, TeknaLab

i ; @ Teknalab.ai
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Choicely is an Al-powered native app platform helping media companies quickly build, manage and
monetise their own mobile experiences. With built-in audience engagement features such as
personalised content, voting, polls, subscriptions and push notifications, Choicely enables publishers
to create direct, interactive and revenue-generating relationships with their audiences.
https:/www.choicely.com/

= Heikki Rotko Kaius Meskanen
e, § Executive Chairman, Choicely CEO, Choicely
(, b
) & choicely = & choicely

Waveplus: For decades, media has been built around audiences, campaigns and reach. Waveplus
changes that model. Waveplus turns anonymous audiences into millions of individuals, owned and
continuously evolving relationships. It connects data, content, commerce, Al and real time behavioural
signals across apps, web, streaming, messaging, venues and other digital touchpoints, continuously
orchestrating what should happen next for every individual. Every connected touchpoint becomes part
of one relationship, creating greater relevance, deeper engagement and new revenue opportunities.
The future is not audience targeting. It is one continuously orchestrated relationship across every
connected touchpoint.

https:/www.waveplus.app/

Arne Lievens, Founder, Waveplus Layane Lamdaimigh,
Account Manager, Waveplus

W\* W\
GRAB A CUP

AskGVT makes broadcast and streaming video archives searchable at the moment level. The agentic
platform turns massive video libraries into frame-by-frame intelligence, accessible by asking a
question. With AskGVT, ad-sales teams sell precise advertising adjacency to the moments that matter,
and editorial teams respond to breaking news in minutes.

https:/www.askgvt.com/

Speaker TBC

AskGVT

Snicket Labs builds content intelligence solutions for organisations that create, store, and distribute
video. Its flagship product, Match, uses advanced fingerprinting to identify duplicate and near-
duplicate content, cutting storage and operational costs by up to 60% while reducing carbon impact.
Assure connects playout data with audience reaction in near real time, providing independently
verified campaign insights to optimise content, protect brand value, and accelerate data-driven
decisions.

https:/www.snicketlabs.io/

Michael Duffy, CEO, Snicket Labs

snicket labs
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10x Your Emotional ImpactAd-testing Al with artificial emotional (!) intelligence. eve.Al

Built on 15 years of emotion research, 60 million heartbeats, and thousands of studies for the world’s
biggest brands, eve.Al enables marketers to test and improve what really matters: not recall, not clicks,
but emotional impact. eve.Al replaces €10,000 research projects in just 20 minutes. Because life is
boring without emotions - and marketing would be, too.

https:/www.eve-ai.de/

Oliver Spitzer, Managing Partner, eve.Al

AUDIENCES is an independent, cloud-native software company helping brands, retailers, publishers
and data owners unlock and activate customer intelligence securely within their own cloud
infrastructure. Its platform enables organisations to connect, distribute and activate first-party and
proprietary data across advertising, retail media and customer engagement channels, while
maintaining control of their underlying customer data. With an open, interoperable and privacy-first
approach, AUDIENCES helps organisations maximise the value of their customer intelligence.
https:/www.weareaudiences.com/

Speaker TBC

AUDIENCES+

Bit is a research and technology prototyping studio that helps organisations turn emerging
technologies such as Al into practical, scalable solutions. For media companies, Bit develops
applications addressing real-world challenges across content, advertising and operations. Bit
combines data, Al, software development and rapid prototyping to move ideas from concept to tested
solutions with measurable business impact.

https:/www.wearebit.com/

Paul de Kuyper, Managing Director, Bit
Lh A1 k-1 BN DEMOS AND NETWORKING

NETWORKING DINNER
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DAY 02: 8 OCTOBER [THU]

AUDIO SESSION

DEBOEOEH I WELCOME COFFEE

(EHOLE R/ SESSION 01: Welcome to the Netherlands

P Opening remarks
Setting the scene for the day and overview of the programme

Thierry Mars, Radio Director, egta

>egta

P The state of audio in the Netherlands
Market landscape, audiences, ad spend trends and what is shaping audio’s next chapter

Liedewij Hentenaar, Director,
Audify

Audify

Twan de Haan, President, Audify
& Team Manager Inventory, Ster

SESSION 02: Audio's next chapter: new tech, new clients, new
partners, new audiences

09:25-10:40

P More than a media buy
How Tempo Team and Q-Music built a true business partnership

Denise Kenter, Principal Brand Experience Marketeer & Brand Lead Tempo-Team,
Randstad Groep Netherlands

= randstad

» AdPower - combining big-brand media with self-service simplicity
The UK's first self-service platform to book mainstream audio and outdoor advertising

Miranda Mathews, Director, AdPower - Global

ADPOWER

by global
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» AudioGraph - broadcast radio enters new era
How iHeartMedia's AudioGraph brings digital-like targeting, identity-based planning, and outcome-based
attribution to broadcast radio at scale

Benjamin Masse, Chief Product Officer, Triton Digital
&

\ ) TRITON

» Beyond GRPs: Selling Radio Through Proof, Outcomes & Attribution
Lessons from South Africa on adapting the radio sales narrative, creating new commercial opportunities and
keeping radio competitive

Eric D'oliveira, Chief Revenue Officer, Mediamark

MEDIAMARK

bringing people & media logeLher

ILHT R RN COFFEE BREAK

SESSION 02 - continued: Audio's next chapter: new tech, new clients,
new partners, new audiences

P From Broadcast to Programmatic: One Marketplace for Linear Radio & Digital Audio
How amilyONE is enabling programmatic buying across premium audio inventory for broadcasters

Nico Aprile, Managing Director, amilyONE

a0

amilyONE

» Unlocking new business with local creators
How a creator database helped convert digital-only advertisers into active client meetings

Johannes Ott, Chief Executive Officer, Radio Gong

» How Al Turns Radio into an SMB Powerhouse
How Al connects audience recommendations, media buying and creative production - making audio
advertising easier and more accessible for local advertisers.

Mickael Ferreira, Chief Business Officer, Azerion

-

azerion
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P SUNSHINE LIVE: A growth story
How digital radio drives reach, revenue and fresh opportunities for broadcasters

Christoph Schick, Chief Digital Officer, SUNSHINE LIVE

SITSHTE

ELECTRONIC MUSIC

LIVE

P Creating a stronger audio offer
Aligning products, data, technology and commercial solutions to build a scalable audio business

Graeme Bailey, Digital Audio Sales Manager, RTE
‘ RTE

» Advancing digital audio monetisation
How the right technology and strategic partnerships are driving new commercial value in digital audio
e

i
A SoundCast
12:50-14:00 LUNCH

Patrice Sguerzi, Chief Executive Officer & Co-founder, Soundcast

IR BRIl SESSION 03: Radio, reimagined: strategy meets creative execution

» The evolution from podcast to video
Unlocking new opportunities for marketing, sales, and business growth

@ Mandy van der Wal, Director, Audiohuis
\

g AudioHuis

==

» ARD SOUNDS
Unifying radio, podcasts, and on-demand audio for the streaming era

Gwendolin Niehues, Head of ARD
Partner Management - Audio &
Voice, ARD

ARDY) SOUNDS

Stefan Koéhler, Head of Programme
Management ARD Sounds, ARD

ARDY) SOUABS
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P Sound strategy
Exploring how strategic audio use strengthens brand communication and drives KPIs

Roel Willemsen, Sales Director, Talpa Media
000

- ralpa

0:. neftwork

P Rethinking audio advertising
Best practice for proving and elevating audio's role within the broader media mix

Ciaran Cunningham, Chief Executive Officer, Radiocentre Ireland

a &t
G @ RADIOCENTRE IRELAND
‘ﬂ\”

P The art of connection
Maximising the impact of radio creative partnerships

Marjolein Laekeman, Head of Product, DPG Media Advertising

dﬁea III

» From Radio to Live Experiences: How Radio Creates New Value for Brands
The Kiss Kiss Way Tour by Rai Pubblicita

Carla Trapani, Marketing Offer &
Solutions Total Audio, Rai
Pubblicita

m Pubblicita

Serafina Croce, Head of Marketing
Research & Strategy, Rai Pubblicita

m Pubblicita

» They came, they saw, they forgot
How media companies and their sales houses can stand out, capture attention and make their commercial
offers impossible to ignore

Chris Goldson, Founder, Goldilocks

GOLDILOCKS

More speakers to be announced soon

m End of conference
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Hosted by:
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& »
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