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PROGRAMME OVERVIEW

Venue:
Corendon Amsterdam Schiphol Airport
[Schipholweg 275 - 1171 PK Badhoevedorp]

DAY 01: 7 OCTOBER [WED]

14:30-18:30
Al TECH FAIR [TV +Audio]

Rooms 4-7 [1°t floor]
View full programme »

19:30

NETWORKING DINNER
Mondi Skybar [9t" floor]

DAY 02: 8 OCTOBER [THU]

08:30-09:00
WELCOME COFFEE

09:00-12:50 09:00-12:55

TV SESSION AUDIO SESSION
Rooms 4-7 [1°t floor] Rooms 2-3 [1°t floor]

View full programme p View full programme »

12:50-14:00
NETWORKING LUNCH

14:00-16:30 14:05-16:30
TV SESSION AUDIO SESSION
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https://www.egta.com/wp-content/uploads/events-materials/2026-events/marketing-sales/2026-ms-agenda-ra.pdf

DAY 01: 7 OCTOBER [WED PM]

Al TECH FAIR SESSION

SETTING THE STAGE

» Welcome & introduction by egta

i

P Keynote - The Al opportunity for TV & Audio companies: growth, investment & partnerships
Navigating the Al ecosystem powering the next generation of media innovation: how TV and audio
companies can accelerate growth through strategic Al investments, partnerships, and collaboration with
innovative technology providers and emerging companies.

Paulina Kott, Senior Lead - Ad Tech, egta

Segta

Yuri Loburets
Strategic Advisor GTM & Partnerships, Al Commercialization

LR DRI -1 INNOVATION SHOWCASE: Al-powered tech solutions as a revenue driver

Spotwise monitors radio, TV and podcast advertising in real time. Its Al agents automate tasks
traditionally done manually, fromm market research and pitch preparation to agency tracking and
prospecting. Simply describe the outcome you need, and the system runs the entire workflow —
identifying new advertisers on competitor stations, scoring opportunities, finding decision-makers,
drafting outreach and syncing everything to CRM.

https:/www.spotwise.ai/

Roberts Levics, Co-Founder & CEO, Spotwise

@ Spotwise.al

Teknalab is the company behind AIYA, an Agentic Media Trading infrastructure that connects buyers
and broadcasters through Al agents fluent in the open protocols MCP and AdCP. Broadcasters open
their inventory in a single integration, keep their existing tools untouched, and see only qualified
demand reach them. Their rules apply automatically, and the final decision always remains theirs. AIYA
runs white-label and comes with media support and Al consulting, and it has already proven itself on
the first Al-piloted TV campaign in France.

https:/www.teknalab.ai/

Mohamed Laaouissi, CEO, TeknaLab

@ TeknalLab.ai
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Choicely is an Al-powered native app platform helping media companies quickly build, manage and
monetise their own mobile experiences. With built-in audience engagement features such as
personalised content, voting, polls, subscriptions and push notifications, Choicely enables publishers
to create direct, interactive and revenue-generating relationships with their audiences.
https:/www.choicely.com/

Heikki Rotko Kaius Meskanen
Executive Chairman, Choicely CEO, Choicely

:\‘-’?r & choicely & choicely

Waveplus: For decades, media has been built around audiences, campaigns and reach. Waveplus
changes that model. Waveplus turns anonymous audiences into millions of individuals, owned and
continuously evolving relationships. It connects data, content, commerce, Al and real time behavioural
signals across apps, web, streaming, messaging, venues and other digital touchpoints, continuously
orchestrating what should happen next for every individual. Every connected touchpoint becomes part
of one relationship, creating greater relevance, deeper engagement and new revenue opportunities.
The future is not audience targeting. It is one continuously orchestrated relationship across every
connected touchpoint.

https:/www.waveplus.app/

Arne Lievens, Founder, Waveplus Layane Lamdaimigh,
Account Manager, Waveplus

W\* W\*
GRAB A CUP

AskGVT makes broadcast and streaming video archives searchable at the moment level. The agentic
platform turns massive video libraries into frame-by-frame intelligence, accessible by asking a
question. With AskGVT, ad-sales teams sell precise advertising adjacency to the moments that matter,
and editorial teams respond to breaking news in minutes.

https:/www.askgvt.com/

Speaker TBC

AskGVT

Snicket Labs builds content intelligence solutions for organisations that create, store, and distribute
video. Its flagship product, Match, uses advanced fingerprinting to identify duplicate and near-
duplicate content, cutting storage and operational costs by up to 60% while reducing carbon impact.
Assure connects playout data with audience reaction in near real time, providing independently
verified campaign insights to optimise content, protect brand value, and accelerate data-driven
decisions.

https:/www.snicketlabs.io/

Michael Duffy, CEO, Snicket Labs

shicket labs
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10x Your Emotional ImpactAd-testing Al with artificial emotional (!) intelligence. eve.Al

Built on 15 years of emotion research, 60 million heartbeats, and thousands of studies for the world’s
biggest brands, eve.Al enables marketers to test and improve what really matters: not recall, not clicks,
but emotional impact. eve.Al replaces €10,000 research projects in just 20 minutes. Because life is
boring without emotions - and marketing would be, too.

https:/www.eve-ai.de/

Oliver Spitzer, Managing Partner, eve.Al
OV

AUDIENCES is an independent, cloud-native software company helping brands, retailers, publishers
and data owners unlock and activate customer intelligence securely within their own cloud
infrastructure. Its platform enables organisations to connect, distribute and activate first-party and
proprietary data across advertising, retail media and customer engagement channels, while
maintaining control of their underlying customer data. With an open, interoperable and privacy-first
approach, AUDIENCES helps organisations maximise the value of their customer intelligence.
https:/www.weareaudiences.com/

Speaker TBC

AUDIENCES-+

Bit is a research and technology prototyping studio that helps organisations turn emerging
technologies such as Al into practical, scalable solutions. For media companies, Bit develops
applications addressing real-world challenges across content, advertising and operations. Bit
combines data, Al, software development and rapid prototyping to move ideas from concept to tested
solutions with measurable business impact.

https:/www.wearebit.com/

Paul de Kuyper, Managing Director, Bit
LGk 1N DEMOS AND NETWORKING
m NETWORKING DINNER

egta M&S Meeting 2026 Page | 5


https://www.eve-ai.de/
https://www.weareaudiences.com/
https://www.wearebit.com/

DAY 02: 8 OCTOBER [THU]

TV SESSION

08:30-08:45 WELCOME COFFEE
08:45-9:35 SESSION 01: Welcome to the Netherlands

» Opening remarks

Setting the scene for the day and overview of the programme

Katty Roberfroid, Director General, egta
l Degta

» The Dutch TV advertising market

Media landscape, audiences and ad spend trends and what is shaping TV sales in the Netherlands.
Insights into the consolidation of the Dutch media market.

Michel van der Voort
Managing Director, Screenforce

SCREEN
FORCE

Ton Rozestraten
Chief Commercial Officer
RTL Nederland

(R|T]L

» The unified TV ecosystem: streaming, broadcast, and the modern audience, a few facts & figures

Local relevance, global scale, and strategies for commercial success
Jonathan Broughton, Research Director, Ampere Analysis

€ AMPERE|ANALYSIS

09:35:10:40 SESSION 02: Total TV’s sales, streaming and pricing: new approaches to growth

» MFE ADV: building a European commercial platform

How MFE Advertising is turning sales, pricing, Al and outcome-based selling into a shared commercial
playbook across its O&0 and 3rd party markets

Michele Giraudo, Chief Revenue Officer, MFE Advertising
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» Thought leadership from Japan

How TBS is transforming their business to rethink how to monetise their TV offer in a hyper-digitalised
environment

Mai Hasegawa, VOD Digital Sales Global Chief, TBS Television

4+ TBS

TOKYO BROADCASTING SYSTEM

» Beyond CTV: turning total TV into a commercial reality

How broadcasters are unifying linear and streaming sales through shared measurement, inventory and
orchestration.

Stéphane Printz, SVP Sales & Senior executive from a

Partnerships, tv.beat TV sales house to be confirmed

x soon
% 4 1 lvbeat

10:40-11:20 COFFEE BREAK
m SESSION 02: continues

P Sports, FIFA & major live events: new ways to sell, monetise and grow

How M6 Unlimited introduced CPM-based selling and new advertising formats to unlock new business
opportunities, including with smaller brands.

Christian Souquiére, Director Revenue Management, M6 Unlimited

v
IUNLIMITED)

P Winning SMEs: going direct through simplification
Building accessible routes to TV for smaller advertisers, agencies and local clients with a client portal

Gerben Teela, Sales Manager, Ster

S

» Failing Forward trying to unlock the SME Opportunity

Goldbach’s four-year journey in developing its SME strategy: what worked, what didn't, key lessons
learned, and what could be approached differently today

~;@; . René Wodrich, Head of Sales, Goldbach Media
rEE s
l‘ 3 GOLDBACH

"3": )

12:50-14:00 LUNCH
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LI DB E- B[ SESSION 03: Putting Al to work, practical applications transforming the sales
house's daily operations

» They came, they saw, they forgot

How sales houses can stand out, hold attention and make their offers more memorable

Chris Goldson, Founder, Goldilocks

» When Al buys media: How Talpa Media makes local matter

Making local media, audiences and context accessible to global Al algorithms

Allard Korenhof, Director Digital Transformation, Talpa Media

08% [alpa
®ee® Media

3

» Transforming the sales house for the Al era

How Al is reshaping teams, capabilities and commercial strategy across international markets.

Rl T|L

- Marion Hubaydulin, Vice President Advertising CRM & Analytics, RTL AdAlliance
k f‘

I I BTN SESSION 04: Revenue diversification, a rapid-fire show case

P Borrow this: concrete ideas, straight from the market, ready to adapt

Short cases on content extensions, micro payments, IP and licensing, production, partnerships, FAST
and archive monetisation.

Einar Logi, Head of Sales House, RUV

& RUV

Alessia Di Giacomo, Head of Platform Distribution, RTVE

rtve

Speaker to be confirmed soon
TFI1

More speakers to be confirmed very soon
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LB - { Bl SESSION 05: Advertiser discussion

P Advertiser panel: what brands need from TV today

A practical discussion on expectations, barriers and opportunities for total TV as a growth medium

Speaker to be confirmed soon

m End of conference
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Access conditions:
This conference is free for egta members

Hotels and details here:
www.egta.com/upcoming events/2026-marketing-sales-meeting

Hosted by:

SCREEN i,
FORCE Audify

Annual partners:

a0 FRESWHeSL < Nielsen 4 smancip
amilyONE
> ,
) TRITON O theTradeDesk’

Event partners:

a -I:::I- SoundCast il 'Vbed

Qzerion
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